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to hint at that and you're going 
to just try to create images that 
are going to make people think 
a little bit,” Hyman said. 

Hyman said that as a rock ‘n’ 
roll band. Hooters try to work at 
several different levels: the 
beat, the music and words 
themselves. At the live shows, 
the audience may just get into 
the rhythm, he said. It may not 
be until the fans go home and 
put the headphones on when 
they really get into the words, 
he said. 

A listener’s individual inter- 

pretation may be? hampered by 
exposure to a video, Hyman 
said. However, the medium is 
still important to the band and 
very helpful to new acts, he 
added. 

“So many people are going to 
se.*e the video for the first time 
before they even hear the record 
and think 'oh, that's what the 
song is about.’ That's 
dangerous, especially when 
we're talking about the different 
levels of meaning in some of the 
songs," Hyman said. "If you 
spell it out. you're taking away 
what somebody else may have 
thought the song was." 

Hyman added the creation of 
videos gets more difficult as a 

group becomes more establish- 
ed because it is harder to come 

up with creative and original 
ideas. 

"The hardest part for me as a 

writer is spending months and 
months on a song writing it and 
then having like a week and a 

half to do a movie of it, which is 
what you’re essentially doing.” 

The band has been on the 
road for the greater part of the 
summer spreading the music to 
its fans. Hooters spent three 
months as the openting act for 
Canadian rocker Bryan Adams 
and recently have been headlin- 
ing a small tour. As radio sta- 
tions continue to add cuts from 
the new album to playlists, 
Hyman expressed the band’s 
desire to not only keep its in- 
creasing American audience 
from within the boundaries of 
the United States and achieve 
what he termed "world 
Hooterization." 

"With the last album, we 

went nationally." he said. "1 
think now there's a real shot to 
visit other countries and go 
international." 

The band will have an oppor- 
tunity to make an important 
step toward that goal this fall 
when it embarks on a short tour 
of Europe and japan before 
returning stateside to headline 
more of their own shows. 

"That's an amazing concept 
to think that your music can 

spread around the world — that 
it can cross so many barriers 
(like) race and language." 
Hyman said 
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12 minute Carry Out Service Located Behind McDonalds 

QUALITY-- 
All pizzas are made with our freshly made dough, our 

specially blended sauce and tOG% real Mozzarella Cheese 
VALUE** 
The Pizza Answer brings you (he besl lor less, plus FREE 32 OZ Pepsi. 
Diet Pepsi, 7-up. Root Beer or Dr Pepper 
SERVICE-30 mmule FREE DELIVERY 

687*8600 
1432 Orchard • Eugene 

L 
COMBINATIONS 
I Available in all three sues ) 

1 

Hawaiian Answer 
Canadian Bacon Pineapple 

(lira Cheese 

Smasher 
Onion Green Pepoet Pepperoni. 

Canadian Bacon Mushrooms Beet Sausage 
Extra Thick ( rust & Extra Cheese 

Meat Eater 
Salami. Canadian Bacon. Pepperoni Bed 

Sausage Extra Thick Crust 

Combination 
Canadian Bacon. Onions. Green Pepper 

Pepperoni Mushrooms Extra Cheese 

Vegetarian's Answer 
Onion Green Pepper Mushrooms Olives 

Pineapple Extra Cheese 

Taco Plua Answer 
Moz/aieita ( heese Taco Meat Retried Beans. 

Cheddar Cheese Tomato Black Olives 
(Onions A Jaiapenos Optional) 

Make Your Own Answer 
Gel any lout items and g©t on© more item tree 

*#* 

2 FREE POPS 
32 Oz Pepsi. Diet Pepsi. 7-Up. Root Beer 

or Or Pepper with the purchase ot 
any large pizza 

** * 

1 FREE POP 
32 Oz Pepsi, Diet Pepsi. 7-Up. Root Beer 

or Dr Pepper with the purchase ot 
any medium or small pizza 

NOW FEATURING 
23 of the most popular items 

PLUS 2 CHOICES OF DOUGH 
(1) Regular 
(2) Whole Wheat 

PLUS 3 SAUCES 
(1) Regular 
(2) Bar-b-que 
(3) Hot, Hot Sauce 

HOURS 
Sunday Thursday 1100 a m -100am 
Friday Saturday 11 00 a m 2 00 a m 

^ OPEN FOR LUNCH DAILY! 4 

ITEMS 
E«Ua Ctoaaa 

Canadian Bacon 
Satam. 
Pappatoni 
PoMuyua*** linguica 
Black Oiivaa 
Pmaappia 

Muihtoomj 
Graan Pepper* 
Ground Baa* 
Sauarkraut 
Bacon B<t» 

Jaiapano Peppers 
Yellow Banana Peppers 

23 of tn<? moaf popular •turns 

Taco Moat 
Thick Croat 

Spicy Sausage 
Train Tomaloaa 

Fresh Onions 
Anchotnea 

Oyalara 
Shrimp 

PRICES 

Cheese 
1 Item 
2 Item 
3 Item 
4 or 5 Items 

12" 14" 16' 
*5 25 ‘7 00 ‘8 
625 825 9 
7 25 9 50 11 
825 1075 1250 
9 00 11 50 13 50 

5 Items for the price of 4 

888 

ONLY *8.00 
Any 16" 

Thick Crust 1 Item Pizza 
Plus 2 Ots Pop 

Extra Item *1 50 

687-8600 

Name _ 

Phone_ 
Coupon c«piitrs *2/31/8? 

One coupon pei ptua 

FREE 
Small 1 Item Pizza 

($6 25 Value) 
with the purchase of one 

large 3 item pizza 
687-8600 

Name. 
Phone. 

L 
Coupon e*pnes 12/31/87 

One coupon per piua 


