
Audience exposure 
key for new bands 

By Milan Zupcic 
Of the Kmrrali) 

While success in the music 
industry is often determined by 
the number of hit songs a band 
has on the radio or the amount 
of airplay a video receives, a 

great many of today's aspiring 
groups find musical satisfaction 
in much simpler terms. 

The success of bands such as 

U2. R.K.M. and The Smiths has 
been largely due to their ex- 

posure on college radio and 
other non-commercial stations, 
which are becoming increasing- 
ly influential in the discovery of 
new bands. 

Without the support of col- 
lege radio stations and small in- 

dependent labels, the U2s and 
R.F.M.s of the future would 
have little hope of lasting in the 
music industry, said Johnny 
Ktheridge, the program director 
for KRVM. a local radio station. 

As a result, major record 
labels and commercial radio sta- 
tions are taking notice of new 

trends in the music industry by 
monitoring college radio in 

hopes of discovering the same 

types of bands they have been 
passing over for years. 

Since recording and distribu- 
tion contracts may very well 
make or break a beginning 
band, a great deal of importance 
lies on the exposure a band 
receives through touring and 
live performance. A great many 
bands find performing live the 
most exciting and rewarding 
aspect of the business. 

Une such up-and-coming 
new band that finds performing 
live more enjoyable than recor- 

ding albums is the Vancouver, 
B.C. based Go Four 3, which 
recently visited Eugene for per- 
formances at the EMU Beer 
Garden and Max's Tavern. 

"One of our most memorable 
shows was playing in front of 
about six people, simply 
because the audience was so 

energetic and enthusiastic 
about seeing us perform," said 
vocalist Roxanne Heichert. 

Heichert said that playing for 
an audience that has absolutely 
no knowledge about the band or 
its music is the greatest test for a 
new group. 

While Go Four 3 has played 
for crowds as small as six, they 
have opened for such well- 
known bands as The Cult. The 
Replacements, and Rank and 
File. Go Four 3 headlined the 
I hird Anual Vancouver In- 
dependent Music Festival and 
currently has two videos receiv- 
ing national airplay on Much 
Music, Canada’s progressive 
music version of MTV. 

Go Four 3 currently records 
under Zulu Records, a small in- 
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dependent label based in Van- 
couver. which Heichert believes 
is ideal for a beginning band 
because the group has been abb* 
to maintain a certain level of 
control over their product. 
Many bands must give up this 
control when signing on with a 

major recording company, she 
said. 

The growth and success of in- 

dependent recording com- 

panies has allowed small bands 
to control and influence their 
product more than would major 
record labels. These bigger 
labels often are concerned 
primarily vv i t h musical 
demographics rather than the 
music itself. Heichert said 

Although traveling across the 
country for months in a < rowd- 
ed van or bus and sleeping on 

strangers' floors may not seem 
as glamorous us one would 
assume the life of a musician to 
be. most beginning bands often 
must sacrifice the luxuries of 
travel due to lack of money. 

for most beginning bands 
who have a limited popularity, 
the money they receive for play- 
ing clubs and bars randy covers 

the costs of gas. hotel rooms, 

food, equipment and other 
necessary expenses. Often, 
beginning bands simply tour in 
order to expose audiences to 
themselves and their music in 
h o p e s o f e s t a b 1 i s h i n g 
recognition. 

Attracting audiences is one of 
the greatest obstacles a beginn- 
ing band faces while on the 
road. New groups must rely on 

local promoters and radio sta- 
tions to expose potential au- 

diences to the band and their 
music. This becomes a major 
difficulty for many promoters 
who must weigh tin; advantages 
and disadvantages of putting on 

a show that features a relatively 
unknown act, said Chris 
Metzler, the music coordinator 
for EMU Cultural Forum. 

“Most promoters are overly 
concerned with how a show 
will do financially rather than 
musically,” he said. 

“People are generally not 

willing to take a chance by go- 
ing to see small bands. People 
are more willing to put out five 
or six dollars to go listen to 

Top-40 music in a club which 
they can hear on the radio, 
rather than pay half that much 
to see innovative new bands,” 
Metzler added. 

Finding places for bands to 

play in Eugene is a problem for 
promoters, and beginning 
bands who perform in this city 
have a very limited option in 
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“THE IFC SUPPORTS THE 
BANO S BUDGET RE- 
QUEST: THE REQUEST IS 
RESPONSIBLE but the 
amount is too high 
without mandate from the 
students.” 

Resolution (non binding) 
passed by the 
Incidental Fee Committee 
Feb 18, 1987 

C per student, 
per term 

KEEP YOUR MARCHING BAND 

Vote Yes on 

Ballot Meas. #7 
Paid lor by Ihe UO Marching Band 

Members of Vancouver H.C. 's Go Four :t from letI to rit>ht are. (iortl Hadanic, 
Steve Quinn and Ian Noble. 
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Greek CYROS Sandwich 

with coupon 
Seasoned beef on hot piln biead. 
ted onions fresh tomatoes, testy 

yogurt sauce 

SI I'M I! I Mt KV»1219 Aldei 

$2.25 
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Paraprofessional Experience Available! 

Peer Advisors Wanted 
l-xciting opportunity to contribute to your fellow students* academic success while 
gaming \aluable paraprofessional experience. ('redit available 
I he following departments are now accepting applications for ball term: 

Drpurtmrnl l*uk I p Vpplkultoii \i l*h<inc 

1 Computer Information Science 64 PEC *4469 
2 Economics 4IX PIC x466l 

Elementary Education 175 Education X459| 
4 History 445 PI C x4X02 
5 Human Services 105 Hendricks X4IX9 
6 Journalism HID Allen x373X 
7. Leisure Studies & Services Ess linger 1X7 A x33% 
X Mathematics 433 Fenton \47I3 
9 Psychology 141 Straub x4936 

10. Rhetoric and Communication 211 Villard \4I7I 
II Sociology 709 PEC X5012 
12. Telecommunication & Film 211 Villard \4I73 
Contact departments for deadlines. 

THE BIG SPILL 

t SERENITY 
LANE 

A university offers steps to op- 
portunity and success; it also 
offers a social setting that can 
lead you off the edge. 
Centering your college career 
around drugs or alcohol can 
lead to wasted time, money, 
friendships, education, health 
and saddest of all, a wasted life. 

If you or a friend have a possible prob- 
lem or even a question, professional 
experience and skill are only a phone 
call away. 

Calling or meeting with someone who can answer your 
questions will either ease your mind or be the first 
logical step in solving a difficult problem. Whichever 
one it is, it can only help. 
For confidential help at no cost, ask for John or Lois at 
Serenity Lane (only 2 blocks from campus). 
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