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ference in how men and
women approach the com
mercialism of the holidays
Men act passive about the
Christmas season and possess
more of a childlike attitude vet
Another problem during | are more concerned about
the holiday season, Smith | the commercialism, Robinson
says, is the influx of mail says
order and catalog companies “We find that women gets
that charge exorbitant prices so wrapped up in the produc
“An awful lot of these mail- | tion and all of the amazing
order and catalog companies | wonderful things they can do
jack the price up and have a | and buy, that they really can't
handling charge, and you | be apart from it as much as
darn well they don't need that | men and really aren’t critical
much monev."” he says of it,” Robinson says
“"There's a tremendous
amount of pressure, par

Ithough many people ticularly on women still, to be
today find the _ .

S responsible for making sure
Christmas season to

? all the right people receive
be increasingly meaningless, g g

¢ b iy gifts,” says Mariam Johnson,
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very lew understand why that | acting director of the Center
is

I , ; for the Study of Women in
They don't realize that the Soclety

gift-giving has only been a Another effect of the com
modern phenomenon, and
that adults didn’t used to look the spirituality and religious
for their ;“;’pm"“ - that | 5 ppeal traditionally associated
coflw""l' OI"“’“" "}‘:V"' d with the season_It's especially
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h t depe ";:‘ “In ow 0old | jronic when one takes into ac
they raw eople  younger | .,unt the fact that gift-giving
than 50 or 60 will only have has Christian roots

k1n own a commercial “For people who've always
Christmas, and they kindaget | | ked to Christmas as a
;::-fenﬁwchw!wnr!,rnl.(n";\!.lm‘k i spiritual kind of thing. the
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L CA‘“:;’ 'h at hiw !‘“k wistmas | .\ nre commercialized
is. And they don t know what | cpristmas has become over
would replace it.” she says the vears, the more the

secretary of the Oregon Con-
sumer League. “A lot of it is
not out and out dishonest
Just ‘huckery’ and gyrations
and pushing you into paving
higher prices. ™

mercialism is the decline in

One of the main drawbacks | spiritual base for Christmas
of the commercialism of | has been eroded,” Boerman
Christmas for individuals,
besides the obvious financial

burden, is poor mental
health Tom Boerman. a | ©f yvear means to them, and

supervisor in the crisis depart it's kind of epitomized in that
ment at Eugene's White Bird period of opening presents
Clinic. believes the buy. buy. And when that's over with

buy syndrome plays a big

says
“People put together real
high hopes for what this time

there still remains in a lot of

role people’s minds a void There
still is a certain emptiness,” he

“In some people's minds it
SAays

seems to become a reflection “Getting something and

of not necessarily their giving something Is part of the
goodness or their worth, butif | °
they don't have that ability to

buy. buy, buy, it creates some

season, really It's inspired by
the reality of the season But
it can become an end in
itself.”  says Rev Carlos
quy who calls and is feeling B » Retman Catholk
very sickly bummed because
he can’t buy his daughter

inadequacies. You know, the

priest at the Newman Center
According to Rustia. there |
are some things people can |

what seems to be a sufficient
amount of Christmas

L do to combat the empty feel ‘
presents,” Boerman says |
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onLy °7.50

ANY 16”
Thick Crust 1 Item Pizza

Plus 2 Quarts Pop
Extra Item $1.50

[,‘1,:,] 687-8600

1432 Orchard Eugene

ONE COUPON
PER PLIIA PHONE
EXP 1217
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Quality Gourmet Food at
the Only Mandarin Restaurant
in Eugene
Lunch Tues.-Fri. 11:30-2:30

Traditional F xperience Dinner Mon -Sun_ 4:30-10.00

Fine Mandari 1775 W.st 6th » 484.6496
Major credit cards accepled

bopcacagaca5atas
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