ood afternoon. The sponsor—whom you
may know better as Rainier Beer—has
asked me to say a few words in behalf of this
latest release. Very well ... Tasteful.
Sophisticated. Intensely reFreshing. In fact, 1
consider it a veritable milestone in the annals of
| the brewing industry. So keep a Fresh eye
'-_' out for Rainier’s double bill of Psycoldpack
' with Beertigo. (By the way, for a
full-sized and Rainierized movie poster
showing yours truly, the Man Who
Brewed Too Much, send your name,

address, and check for $2.50 to:
Beeraphernalia, Rainier Brewing
: Company, 3100 Airport Way S.,
-: Seattle, Washington 98134.)
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