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-N* SUPER KIT!

* Pentax ME Super
* 50mm f2.0 lens
* Sunpak Auto 140 Flash * Gadget Bag

* Color Print Film « Pentax Guide

Great Pictures,

Automatically sy For s 87
* Easy Operation: Just

Set, Focus and Shoot Only. ..

e Accurate GPD Meter
Sets Shutter Speed

* “ElectroTouch” Full
Manual Override

Big, Bright Viewfinder

4
' i

Pentax ME Super w/50mm {2.0.....5174.87
Pentax ME Super /50mm f1.7........5189.87
Pentax ME Super Body Only......... $134.87

* Quick “Magic Needle”
Loading
AUTOFOCUS PENTAX
PENTAX LENSES
: 28mm .......... R $74.87
m 15 | Zamm ST, $94.87
50mm Macro ....... $139.87
s 1 058 7 40-80 Zoom .........’154.87
50mm 1.2 ........... $154.87
SOOI 5o $79.87
- $
PC Winder 80200 M oo 10407
70-210 A

Motorize your Pentax Autofocus
for smoother

operation. 2
Compact and s 48 7
lightweight.

Zoom Lens 31 9987

The Unbelievable
Value in SLR’s!

Tuesday, Oct. 4th Noon to (-

S WORLD’S
LEADER

in Program Cameras

*» Easy-to-use, built-in
metering system

* Shutter speeds from 1
second to an action stopping
1/1000

5269 129

In kit as shown above

only... 31 59-87

* Includes Pentax USA one-year limited
warrenty/product registration

Meet CHERYL HUNGATE...

Oregon’s Pentax USA representative. You'll enjoy her
gracious determination in demonstrating Pentax
products. From the Auto 110 to the 6 x 7, Pentax and
Cheryl have a camera for YOU!

PENTAX 890 E. 13th

SHARE A RIDE

e S

( o Complete with

E 50mm 1.7 A
Lens and

Handgrip

DE

Pentax Super Program includes Pentax
USA 2-year limited warranty/product
registration.

kA ke k kK Sk kX kA
PENTAX

Be energy efficient and save
money!

If you're looking for a ride or can
offer one, wdvertise in the ODE
Classifieds . . .

Rides/Riders

=

342-3456
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Wanted:

By Steven Mozena
Of the Emerald

Oregon needs commanders
with skills, |magmat|0n and
boldness to set the “ship” on its
course of economic development
in this time of space-age
technology, said Larry Walker,
publisher of Oregon Business
magazme

“The responsibility for future
economic development lies
directly and firmly in the laps of
local business people, workers,
educators and politicians in our
local communities,” Walker said
Friday at a seminar sponsored by
the Oregon Planning Institute.

“We must be able to offer both
new and existing industry an ade-
quate supply of people with good
attitudes and education, and to
provide along with the people,
ample facilities for specialized
training and retaining,”” he said.

“The Oregon Problem” is a per-
vasive attitude among the national
business community that views
Oregon as an anti-business and a
pro-environment state, he said.

“The single biggest topic of con-
cern in Oregon today — without
doubt — revolves around that big,
amorphous, foggy vagary we call
economic development,”” Walker
said.

Some reasons for this are

‘captains’
to guide economy

Oregon'’s high corporate tax, the
lack of public financial incentives
and a unitary tax that multina-
tional corporations don't like.

“The progress Oregon has
made is placing renewed em-
phasis on upgrading computer
science and electronic programs
at our public colleges and univer-
sities,”” Walker said. “Also,
Oregon is beginning to place
greater emphasis on international
trade.”

But Oregon still has a ways to
go.

“Economic development is an
extended, difficult, time-
consuming and often frustratmg
process of dedication,” Walker
said. “It is fraught with problems,
delays, setbacks, rewards and
exhilaration.”

The process involves “strategic
planning’’ with ‘‘strategic
solutions.”

Oregon must be able to offer
salary and wage levels that are
neither the highest nor the lowest,
but are competitive enough to be
economically viable for labor-
intensive industry, he said.

“In fact, economic development
is so basic that we all can very easi-
ly assume everyone knows it and
plays by it,” Walker said. “But let’s
face it — not everyone does know
the technique.”

Alumni Association builds
more effective program

The University Alumni Associa-
tion is starting new chapters
throughout the country in an ef-
fort to serve the University and its
alumni more effectively, says
Alumni Director Phil Super.

More than 20 new chapters in
the next two years will work to
recognize, involve, and serve
alumni around the country, Super
says.

Each chapter will concentrate
on four major goals including
fund raising, admissions activities,
government relations and social
activities.

Super began the newly expand-
ed program after he realized the
association needed to specify its
purpose and define its direction.

“Everyone had good intentions,
but they were just a bit fuzzy,” he
says.

Until 1983, the University Alum-
ni Association was on the bottom
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BOOKSTORE

of the heap- in the Pac-10 in all
aspects of alumni involvement.

“We are just now coming out of
the dark ages,” he says.

But with the expanded and new-
ly focused program, Super is con-
fident the University can build a
strong and helpful Alumni
Association.

“Within a year we could have
the best Alumni program in the
Northwest,” Super says.

When he came to the University
five months ago, Super was im-
pressed with the amount of stu-
dent involvement in school af-
fairs. He was disappointed,
however, that this involvement
did not carry over to alumni
activities.

In order to make the system
work, Super would like to see
more students involved in the
alumni program.

ALL 30¢ MARS
2 'CANDY BARS 25%..

PEPS| PRODUCTS

13th & Kincaid

Mon. - Fri. 7:30 - 5:30
Sat. 10:00 - 3:00
Supplies 686-4331
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