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By joining forces with the city 
of Eugene, Curry says the 
University may be able to cir- 
cumvent that catch 

Recently, Richard Hersh, 
University vice provost for re- 
search, accepted a seat on 

Eugene’s Joint Council on 
Economic Development, giving 
the University a valuable voice 
in city policy The council cur- 

rently is working on a marketing 
proposal designed to entice 
light industry and high-tech 
corporations into the Eugene 
community. 

Economics Prof Ed Whi- 
telaw, using a research grant, is 
conducting marketing surveys 
that will be used by the council. 
Bill Winters of the journalism 
school is working on the pub- 
licity aspects of the marketing 
campaign 

Meanwhile, the city's Busi- 
ness Assistance Team is work- 
ing with University business and 
administration classes to come 

up with ways to increase local 
profits 

"It's a handoff kind of rela- 
tionship," Long says "The 
University's participation has 
been very important 

Other efforts to bring the 
University closer to the com- 

munity include a series of tours 
hosted by Curry and other 
University brass. City and coun- 

ty government leaders, state 
legislators and other local in- 
fluential are paraded before 
the University's technological 
research institutes in the 
molecular biology, chemical 
physics and geothermal fields. 

Some of them understand 
what they see, some don't, but 
all are impressed by what they 
are shown 

It's too early to predict 
whether the current coopera- 
tion between the University and 
the city will pay off. Long says. 

"I can only say this: Those 
communities that are similar to 
Eugene have organized in much 
the same way and have been 
successful 

The connection between the 
University and the city is not 
strictly economic And it has not 
always been quite so amiable 
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Long, who started working for 
the city while he was still a 

graduate student, remembers 
one of the more intense con- 
frontations between the city and 
the school 

It was the spring of 1970, 
Long's first week on the job The 
city police department had just 
received word that student pro- 
testers had blocked the 13th 
Avenue entrance to the Univer- 

sity with bricks and had ren- 

amed it "People's Street.” 
Long remembers former 

Mayor Les Anderson telling the 

city manager, "There's an easy 
way to solve this thing, and 
there's a complex way." The 
easy way would involve force 

and there'd be some blood in 
the streets." he remembers An- 
derson saying The complex 
way would take some time. 

The city opted for complexity 
Phone lines were established 
between students and police 
As police pulled back and 
student demands were met or 

compromised, bricks were 
removed Thirteenth Avenue 
was eventually closed to traffic. 

Cooperation like that helped 
prevent the deep rifts between 
the University and the commun- 

ity that occurred in other un- 

iversity cities, Long says. 
The result, he says, is an “in- 

tensively productive relation- 
ship — a very positive one." 

r COUPON I 

THIS IS PIZZA! 
To introduce you to our mouth-watering style of pizza, 
we re making two incredible offers. With this coupon 
save $1 00 on a medium, or $2.00 on a large 
Godfather s Pizza What's holdin' ya? The doors are 

open now! 

Godfather's Pizza. 

2175 W. 11th 
345-4545 

1410 Mohawk 
747-8844 

limit one pizza per coupon offer expires Oct. 21, 1982 
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SHARE 

A RIDE 

Rent A Refer 

$20.00 
per term 
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DON T BE DISAPPOINTED 
GET YOURS NOW 

CALL TODAY 

Lane County Rental 
344-4226 
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Snta&utty? 
The University of Oregon Smoking 

Control Program can help you: 

• Learn how to stay permanently off 

cigarettes. 
• Learn ways to deal with withdrawal. 
• Learn to deal with urges to smoke. 
• Get support and help from others 

trying to quit 

If interested please call 

686-4903 
for more information. 

WE'VE 
COT THE 

FACT#. 
FACT: PNB recently began a program which entitles 

Oregon customers to purchase new/recondi- 
tioned telephones that they at one time only 
rented. 

FACT- PNB cannot guarantee that the phone you will 
be paying a NEW PRICE for, will in fact be NEW. 

FACT: PNB is offering these telephones at a cost 
HIGHER than a guaranteed NEW PHONE from 
PHONES PLUS. 

FACT- PNB will only warranty their new/reconditioned 
telephones for 90 days.’PHONES PLUS phones 
carry a full 1 year warranty with local service. 

COMPARE! 
WE‘VE STILL GOT THEM BEAT. 

STYLE of 
TELEPHONE 

Standard Dial 
Standard Tone 

PNB 
2 Year 

rental charge 

$36.00 
$60.00 

PNB 
new/recon. 

price 
90 day warranty 

$45.00 
$65.00 

PHONES PLUS 
NEW 
price 

1 year warranty 

ill 
Dial in Hand 
Tone in Hand 

$72.00 
$96.00 

$65.00 
$80.00 

CPHONES 
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687-0111 

RING UP SAVINGS WITH A PHONE FROM US. 

9:30 to 5:30 Dally 
10:00 to 5:00 Sat 


