Prices:

Assoc. members $2.00
Students Sun-Thurs $2 50
General Adm. $3.00

o el "nv.-unlulunl
Fitm schedules avaiable at - ;

Now through May 6
GARCIA LORCAS

-

SMITH-CORONA
MANUFACTURER'S REBATE

ELECTRIC TYPEWRITERS
MARCH 1, 1982 THROUGH MAY 31, 1982

Coronamatic 2500 correct-
ing typewriter. Sized to
travel. Uses modern car-
tridge ribbon system with lift-
off correction cartridge
Suggested
Retail Price $439%
Bookstore Price $354.95
Less rebate from
Smith-Corona

YOUR COST

REBATE

$25,00
anl“

Coronet Super 12 —
a homework special
Suggested

Retail Price $311%

Bookstore Price $289.95
Less Rebate from

Smith-Corona

YOUR COST

$20.00

Coronamatic 2200 cartridgel
electric portable with all
most-needed features. Cor-
recting typewriter.
Suggested
Retail Price $399*
Bookstore Price $329.00
Less Rebate from
Smith-Corona

YOUR COST

$20.00
$309.95

Come in and get your best deal =%,
today!
Sale ends May 31, 1982

13th & Kincaid
Mon-Fri 8:15-5:30
Sat 10:00-3:00

Textbooks 686-3520
General Books 686-3510

B“OKSTDRE Supplies 686-4331
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here's always one candidate

who just doesn't fit in with the

rest. This time it's Frank
Peters — Portland restaurateur,
former Oregon State University
basketball player, former Portland
Mavericks baseball manager, and,
he hopes, future Oregon governor.

Sure, Peters has never held office
Sure, he has very littie experience in
the democratic process. Sure, he
doesn'’t fit the typical image of a
governor. One might ask him, “"Are
you serious?"’

Sure, he's serious.

“I've been on the campaign trail
for four years," Peters says. "'For
the first three years, people didn't
take me seriously. Well thank
heavens they didn't, because they
had the chance (to stop me) before.
Now it's too late.

“If | lose, | don't intend to stay in
the state. I'm not going to be a
political person running for office
year after year. This is my big shot."”

Peters began his quest for the
governor's office in 1978, by setting
out on what he calis “‘the Oregon
Trail."' His campaign strategy is the
same today as it was when he first
began: visit as many taverns in the
state as possible and talk with the
people who ‘‘really know what's
going on."”

<
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On the trail, he's travelled around
the state three times — visiting
dozens of towns and dropping in on
countiess bars.

Peters’ most recent strategy is to
lure potential voters with
extravagant campaign parties
These aren't the typical campaign
parties with hors d'oeuvres and fruit
punch. At a “Frank Peters for
Governor'’ party, beer is served,
and rock music helps it flow freely

The biggest party Peters expects
to throw this year is on May 12 — an
‘‘assembly of electors’’ bash at
Portland’'s Marriot Hotel. It's
purpose is to draw 1,200 signatures
from the partyers, enough to get
Peters' name on the Multnomah
County general election ballot

“The theme of the whole damned
Marriot party is, ‘Do | have the right
to run for governor?’ I'm not asking
people to vote for me,"’ Peters says
“I'm just asking them to give me the
right to run.”

Peters chose to run as an
independent because, ''The
(Democratic and Republican)
parties are like little social clubs. If
you don't act right, you can't play.”

He's able to accomplish, as an
independent candidate, some things
not normally allowed within the
two-party system, Peters says.

For instance, he plans to get a
high school student and a college
student on the ballot as independent
candidates for the House of
Representatives.

"I'm trying to unite pluralities, "’
Peters says. ‘| want high schools
and colleges to be represented in
government by people who are
involved in them."'

Peters formed his platform only
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Oregon Trail
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two weeks ago, and he claims it
holds the answers to most of
Oregon's problems. i

To secure more funding for higher |
education, Peters would unite the
business community with the state's |
universities. Instead of businesses | f
using the Economic Development .
Commission to determine market
reactions to their products, he
would have universities do the work.
Taxpayers' money spent on the
Economic Development
Commission would be directed to
colleges and universities instead.

“*Most universities are doing that
kind of work anyway,"’ Peters says. |
"*And they're probably doing a !
better job than the Economic
Development Commission could do.|
Why not combine the two (business |
and higher education) so all can
benefit."”

Peters’ cure for the ailing
economy comes in two parts: a
focus on small businesses and high
technology industries, and an
emphasis on tourism

Oregon has many marketable
goods, Peters says. By creating
incentives for the growth of small
businesses and high-technology
industries, jobs wouid be generated
and again money would flow into the
state, he says

“All I'm saying is that if | were
governor, | could make the state
some money. it's not hard to make a
profit in this state — we've got some
really nice things. It's not like we're
South Dakota or something.”’

Also, Peters would create a sales
tax aimed at tourists. The state
would collect a sales tax throughout
the year, then divide the money up
equally between all those who vote
in the Nov. 4 Oregon general

Frank Peters

election. The state would collect Since Oregon already has a cut the damn trees down, let’s bring

revenue from the interest property tax, the sales tax would be  people in to look at them. "

throughout the year, and the tax less than it is in Washington state, Although Peters is different than

rebate would encourage voters to Peters adds. other candidates for governor, he

tumn out at the polis, he says. Peters says he would aiso “'sell”  honestly believes he is going to win
"It would benefit the poor the Oregon to tourists if he became the election.

most. They would tend to spend less governor. “We'renot  able to “The people will ultimately make it

but still receive an equal share of the control the high interest rates, that's happen,” Peters says. "If the people
rebate. Of course, the tourists who  why the timber industry is don't care, then | won't get elected
spent their money here wouldn't see suffering,"’ Peters says. and it will be the same old Salem.
any of it, because they can't vote in "'So why not sell things like Mt. “| can win with only 36 percent of
Oregon. We'd get to split it for Hood, the coast, and the the vote. | could take votes from any
ourseives.” . Shakespearean Festival. If we can’'t  of the candidates, depending on
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CHINA BLUE RESTAURANT

L » 4 -

Make sure your parents
have a great weekend!

COMBINATION

Make your own combination plate by

choosing one item from each group below.
A. B-B-Q Pork Fried Rice
B. Pork Chow Mein
C. Sweet & Sour Chicken Wings
1. Braised Bean Curd » $2.50
2. Beef Broccoli » $2.80
3
4
q

Now serving [ UNCH

Monday thru Friday 11-4

SOUP & SALADS

Salad served with your choice of Oil & Vinegar, Sweet ; ' 8. TS, -
Blu:'_ Cheese, Thousand Island or French l.)rn-sﬁing s:,:‘::t]u;:r{:[i(:ﬂ;? :;:;245 EE)T.'(‘;:T?VOURTS
2 é ::’f*,idg;“:n Salad oooiininninns $.95 5. Pineapple Sweet and Sour Chicken * $3.00 WATER BEDS
2. o B ;_; d eseseneiaia, $2.30 6.  Three Shreds with Bean Sprouts * $2.65
: S{;“"‘““'d ‘;g‘-:j-‘:(fh'“ dar Cheese & Ham Shredded Pork, Bamboo, Black Wood Ear

-Soupand Salad ................, $1.40 and Bean Sprouts

(;J‘;:;(ri}en tresh vegetables served with a cup of 7. Fried Mushrooms * $2.10 ﬁ?
e, 8. Sweet and Sour Fish » $2.5 e
& BowlatBemp ..ol bl $1.50 9. Curry Beef o ;"; 3:; . [ Best |
Different soup made daily. 1 i {%‘fm‘ 484-2000
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0. Special of the Day J

Monday, May 3, 1982 Oregon Daily Emerald

" CAUNTRY
SOUIRE

1, |,

QUEEN & KING SIZE BEDS

106 ROOMS
ENTERTAINMENT
MERRY-GO-ROUND BAR

Make reservations now for Parent's weekend, May 21-23. We'll give your parents a comfortable
place to relax after all those activities. Also, plan ahead for Graduation, and reserve rooms for

your family and friends.

5 minutes north of Eugene at I-5 and Coburg—Exit 199

e L NALURED FCOD AND DRINE

HAPPY HOUR
MONDAY-FRIDAY 4-6 pm

Reduced prices on: selected fine wines hy the glass
Henry's on tap

FREE APPETIZERS

Send flowers to that girl back home.
This Mother’s Day, remember Mom with an FTD* Big
Hug® Bouquet. A beautiful arrangement of fresh flow-
ers in a distinctive Ceramic Pot. Just stop by your near-
est FTD® Florist before May 9, and send the FTD Big
Hug Bougquet. It's a special Mother’s Day gift the girl
back home won't ever forget. g

Send your love with special ;# y

v,
e

cme.

The FTD Big Hug Bouquet is generally available for less than $18.50.
As independent retailers, FTD Florists set their own prices. Individual
prices may vary. Service charges and delivery may be additional.
¢ 1982 Florists’ Transworld Delivery Association. ®Registered

trademark of Florists’ Transworld Delivery Association. *A cooper-
\tively owned floral wire and membership service. /

how | want to stand on the issues.
Even if | don't win — which | fully
intend to do — | may be the most
influential person in the race.”
Peters may or may not be the
most influential candidate, but he
certainly doesn't fit in with the other
image vendors.
Spend a magical evening with the one you love...
Sat. . May 8th

Story and photos by
Chris Courtnier

THEART
SWEETHEART

Valley River Inn/./“'lllamelte Room

S10/Couple

includes complimentary
flower,cocktails and
smorgasbord

semli-formal

DINING

COFFEE SHOP

AIR CONDITIONING
BANQUET FACILITIES

Tickets available at EMU-Main Desk

Coming soon 9 hole goif course.
Toll Free 1-800-528-1234




