
You ve read what they want you to know. 
Now, here’s the real lowdown: 

The Last Picture Disc Story 
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(They might cost too much, and they might sound like Rice Krispies on your stereo, but they sure do look nice) 
by Harold Bronson 
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Picture discs are nothing new. Dating back to a 1914 release of the then-popular “St 

pressed m GerrnT'' * sPe.aal'ssue of 20,000 copies ofCurved Air’s debut dbum pressed in Germany, was unique-but failed to generate any Picture Disc Fever wlhe c^,rrent craze f°r rock-onented picture discs began slowly, two years azo Fames ilham Guercio, then manager and producer of the rock band Chicago, had formed his own 

record label, Caribou, to be distributed by CBS To kick off the lahel*. fir«r i n 

SE The pressing was a stnctly limited edition of i 500 
jociteys and the like. 

DX'fciC™7 d““ “?■ 'T “ bu> "" fi™ “hcm “ Ukm" ,0r 

H,r,lcy ThTS“rlS,im^T,'a;r,COl“n’b'’ ”* *™*'d b> *"d 
hundred were the average run Bu. wh- l hT'u""*’ °\ PromotIonal only. Fifteen 
were already cult figures—Elvis Costellf H 
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and W,„„ Zcvon’, lr. lingleof “Werewolf of London") 
((Continued next page) 


