One dollar buys top notch

Cheap movies thrive as theaters cater to thrifty

By ERIC BENJAMINSON
Of the Emerald

College students are not known
for their financial health, be they at
Oregon or Ole Miss, but even so,
movie interest is booming.

Eugene has a thriving low-cost
film industry, much of it centered
on campus. A good number of
community theatres also cater to
the thrifty set. How is its existence
financially possible?

Shelby Ferguson, a Cultural
Forum staffer for seven years,
says the proverbial “dollar film”
has existed on campus “for at
least ten years, if not more.”

While for the first several years
the Forum was the only group
showing films on a regular basis,
today there are a wide number of
organizations showing a previ-
ously unheard of number of films.

“Though we still sponsor the
largest number of campus films,
the Forum foes have a
monopoly,” states Ferguson.
“Many diverse groups have found
that with proper planning, films
can pay off.”

Ferguson says the Cultural
Forum is a non-profit organization
that is partially funded from stu-
dent incidental fees. “Because of
this, and because of our role as a
service group, we don't ever want
to charge more than $1 for a
movie. If a profit is made on an
individual film, the money is put
back into the budget. This helps to
offset our frequent losses.”

There are a number of cost fac-
tors that must be considered when
determining a film's profit poten-
tial. The major expense is the film
itself.

Movies used at budget shows
are released from the same dis-
tributors that handle commercial
films, and are generally 16mm.
There is a sliding price scale that
varies according to the film's
proven or potential appeal. Very
old films without any special attri-
butes generally can be rented for
less than $100.

At the same time, crowd getters
like “Dr. Zhivago,” which have
not been on TV are priced from
$200 to $300. Current commer-
cialfilms such as “Rocky," “Julia,”
and “The Tuming Point,” can cost
from $500 to $750. These recent
films, of course, generally attract
larger crowds.

Ferguson has noticed that

- though film rental prices tend fo
depreciate yearly, classics like
Charlie Chaplin and W.C. Fields
films tend to stabilize at a moder-
ate level.

“Campus demand raises the
prices,” she says, “and these

sorts of films have a cult-like ap-
peal.”

Movies like “Annie Hall” and
“Rocky” also tend to appear early,
and then are pulled out of circula-
tion when their producers see the
success of second time box-office
runs.

Other costs must be taken into
account in determining profit. The
Forum, and all other groups that
show films on campus, are re-
quired to use projectionists from
the Instructional Media Center in
the main library. Cashiers and
EMU set-up crews add to the
overhead. Publicity and shipping
costs for the films must also be
tallied. All in all, Ferguson esti-
mates. “A movie needs to draw in
$100 over cost to do well.”

Luckily for cheap-film fanatics,
the University does not charge
hall rentals. Though in the past
many films were shown in the
EMU Ballroom, the Forum has
tagged 180 PLC as its favorite
hall.

“The seating is the best, since
its slope allows everyone good
viewing, and the acoustics aren't
bad. The ballroom was better, but
the lack of graduated seating
posed a problem.”

Though Ferguson admits that
there are only a few adequate
rooms for showing films on cam-
pus, she says that the Forum has
no active desire to have a campus
theatre built.

Since a film’s financial success
depends on attendance, good
planning and proper interpretation
of audience desires is important.

The Forum each year hires a
student programmer, who ar-
ranges the upcoming year's pro-
gram each spring. The programmer
solicits film lists from campus or-
ganizations and film societies,
and from these looks for common
names or types. The programmer
also previews “trailers” from dis-
tributors, which contain ad clips
from 30-odd films.

The Forum is running in a good
groove now, Ferguson says.
Three years ago, an astounding
10,000 people attended the fall
term films (5.000 to 7,000 per term
is average), and last year's pro-
gram was “damn successful,” with
most films paying for themselves.
“We have a certain consistency in
our programming,” says Fergu-
son, “and we think that we have
acquired a following.”

Though all the other groups on
campus show films primarily for
fund-raising, they also have a real
interest in movies. Among the di-
verse groups involved in substan-
tial campus programming are the
YMCA, the Smiling Forehead Sufi

Groups blast plans
for Olympic Prison

Prison construction is the fastest growing business in the United
States, Laurel Paulson of Lane Citizens to Stop the Olympic Prison told

a small protest group Friday.

The Citizens and Hands Across the Wall, a local women's support
group, were the sponsors of ademonstration against the construction of
the Olympic Village in Lake Placid, N.Y. The facility will be the site of the
1980 Winter Olympics and is destined to become a prison for minority

children after the Games.

The two groups maintain that prisons are big business. They argue
that prisoners are making big profits for the prisons but yet they get paid
a small fraction of the value of their labor.

“It is ironic that people here are protesting the Moscow Olympics
when ours (1980 Olympics) is a grosser violation of our position on

human rights,” Paulson said.

Pam Morgan of Hands Across the Wall said the United States does

not need more prisons.

“The ones (prisons) they do have don't serve the purpose they
were intended to serve,” Morgan said. “Prisons are still not working
because people are still going back to prison.”

The two groups claim Lake Placid citizens did not know about the
prison until after the construction of the Olympic Village began.
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Center, Ananda Marga Society
and occasional fraternities and
sororities.

The Iris Film Society (the old
University Film .Society) has re-
cently separated from the Cul-
tural Forum. “They are showing
definite signs of success, even
after being forced out of the nest,”
comments Ferguson.

Off-campus theaters have fol-
lowed the campus lead. Most of
the major theaters in town show
some sort of midnite dollar movie.

According to John Deskowitz,
manager of the Mayflower Thea-
ter on 11th Avenue, dollar mid-
night movies have been around
“as long as | can remember.” He
guesses that one theater began
the discounts to raise revenue,
and other movie houses joined up
in the spirit of competition.

At the Mayflower, 98 cent mid-
night movies have been running
“at least two or three years,” and
began under ex-manager Charles
Ellis.

“The movies have become trad-
itional,” says Deskowitz. “Most of
our customers are University stu-
dents, and our choice of films is
geared accordingly; we have
found that most kids prefer com-
edy and science fiction to heavy
drama.”

He feels that most theaters sell
cut-rate movies because of the
large budget film crowd in the
community.

“We like doing it; showing these
films is a valuable project.” At the
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same time, it has become almost
imperative for competitive threat-
ens to enter the cheap film race.
“Every theater in town shows
midnight movies at one time or
another.”

The OSU Encore Committee presents
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with special guest

City Boy
| October 28, Saturday

Gill Coliseum

OSU Campus, Corvallis

Reserved seats $6.50/$7.50
Show starts at 8, doors open at 7:30

Tickets available at

Everybody’s Record Company Oct. 23-28

A World Assembly/TDA Production
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That leads Shelby Ferguson to
conclude that while the market is
still profitable, “The competition is
bround to peak. It's a silly situa-
tion, and some groups are already
slowing down."”
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