ol G, - 8

Contestants scramble for
‘Homecoming Person’

The presidential election is over, leaving one question foremost in
the hearts and minds of University students — who will be Oregon’s
1976 Homacoming Person?

A gala "Presentation pageant” featuring the individual talents of
the 15 Homecoming Person contestants may determine the answer. It
will be held today from 11:30 p.m. to 2 p.m. in 167 EMU. Local profes-
sional folk-rock musicians will also entertain the expected crowd.

The winner will be picked Friday by a blue-ribbon panel of judges
and announced during a half-time extravaganza at the Stanford football
game Saturday. ASUO programs vice-president Tamanika lvie refuses
toreveal any details but promises the ceremony will be in “good taste.”

Contestants are Larry King, Ruby Granderson, Joan Aschim, Gary
Feldman, Dave Knoeppel, Joscelyn Polk, Jacqui Green, G. Scott
Browning, Rick Ohison, Lisa Bonifant, Andrea Gellatly, Dean McGree,
Scott Conway, A.W. Nebergall and Alex Bobo. Bobo is a professor, and
Knoepell, an athletic trainer. The remaining candidates are students.

Judges include Bob Schutz, EMU business manager; Jamie
Bums, ASUO administration and finance vice-president; Mary Larsen,
ASUO secretary; Greg Wasson, Emerald editor; Jane Harris, student,
and Don Steele, EMU Board member.

Wednesday judges interviewed candidates to assess their wit and
“Duck spirit,” characteristics which Burns terms “just as valid as physi-
cal beauty like 'n the old days.”

The Homecoming Person will become the ASUO “humor rep-
resentative,” says Ivie. She says the whole concept of fun and enjoy-
ment has become obsolete. The Homecoming project is part of ASUO
Pres. Jan Oliver's campaign promise to “inject a sense of humor into
ASUO life,” Ivie adds.

The idea began with Oliver yelling across a bar to Burns, “Hey, let's
have a Homacoming Person!” Now it has blossomed into what ASUO
administrative assistant Michael Connelly predicts will be “one of the
biggest events of the year.”

CCPA seeks support

The Community Center for the Performing Arts (CCPA), alias
WOW Hall located at Eighth Avenue and Lincoln Street, is desperately
in need of more community involvement and financial support.

At a special meeting held Tuesday night at the center, manager
Amanda Wilcox said the burden of day-to-day work and financial obliga-
tions have held the center back from reaching a broader spectrum of the
community.

Former CCPA board member Jim Williams explained that many
performers who work at the center are unable to contribute their time
and energy to the work involved in keeping the center functioning.

Five active board members and about a dozen people work on a
regular basis at the center, Wilcox said, but more participation is neces-
sary if the center is to survive.

According to Wilcox, a large amount of time and energy must be at
the center's disposal if it is to remain open. A minimum of $1,500 a
month is needed to keep the center operating. At this time, Wilcox said,
“"We're just treading water."”

Last year at this time, a massive fundraising effort, “the WOW-a-
thon” was held at the center. The success of the WOW-a-thon insured
the center’s existence for the time being.

Wilcox said energy and enthusiasm bubbled at the center just prior
to the WOW-a-thon. Much of that energy was worn down in the birth
throes of a new organization, Wilcox explained. She added that at
present there is a core group of people with good direction at the center,
but just not enough people.

Williams pointed out the most important feature of the center is its
community base.

“As a non-profit center dedicated to the development of the perform-
ing arts in Eugene it serves an important function,” he said.

Wilcox and Williams said the big acts the center scheduled are
necessary to provide income. However, according to Wilcox, big-name
acts in October did not draw and the center used up most of its reserve
fund paying for them.

Another WOW-a-thon planned for Dec. 14 through 18 and a $3,000
grant from the Eugene City Council will give the center a much-needed
impetus, Williams said.
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Try the camera that whispers.

The electronic
Minolta XE-7

For unbelievably smooth, quiet
and accurate performance you
have to try this automatic
35mm SLR camera. For unlim
iled versatility, you must see i1s
complele system of lenses and
BCCSS0ries
Ask for a gemonstration

XE-7 with 50mm F1.7 eins $347
PLUS — GET A $60 REBATE FROM MINOLTA

YOUR EFFECTIVE COST IS JUST $287

Canon FTb Body *167

Minolta XL-400.
Takes movies of the sun setting.

Unigue built-in timer lets you lake movies of extremely siow action
like flowers blooming and the sun setting

And the XL-400 has every feature imaginable for easy cperation

and special etfects

* All meterning informanton visible in viewlmder

* Spot metenng concentrated entitety withan central area
lor easer readng

* Standard rmetering range EVZ 5 1o EV18 at ASA 100
with Canon Booster EV1010 EV—3 5a1 ASA 100

* Accepts over 40 Canon FD and FL lenses

* Shufier speeds up 1o 1/ 1000 sec

* Wide vanety of accessones availabie Inclucng
Canon Auto Turung (CAT) auto flash systern

* Breech-lock iens mount for greater Ngeckly

* Fim loading tasi and easy with OL mechamsm

Canon FTb Body $167.00
FTb w/F1.4 lens $218.00

Canon
FTb w/F1.4 lens $254.00 il h
For Black Finish add $8.50

Canon 35mm F3.5 Wide Angle Lens $698.90

e

Iz

Uses special high s

fim for indoor mowi:

without lights

#* Dramatic close uos
subject can actually
touch the lens

* Push-button 4x power
rooming /1.2
optical glass lens

# Fully automatic just

point, focus and shoot
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THE COMPLETE
LIGHT MACHINE IS HERE!

HAIR TODAY

561 E. 13th Ave. — Across from Max's — 344-1714
NATURAL HAIR DESIGNS FOR WOMEN & MEN!
$10.00

includes shampoo, moisturizing conditioner, hair cut
designed for you, and air-waved — a
completed easy care style
$7.50
a wet cut designed for you and your hair for easy care, and
air-waved — a completed style to go
anywhere.
$5.00
a dry cut for those who prefer dry cuts — designed for your
hair and you. Remember: we carry the finest of

professional hair care products for you to use
Look for our DUCK DOPE coupon

“REDKEN

Minolita Pocket Z-8 Camera $119.88 90mm-190mm 1/5.8
$99
OTHER BARGAINS Fits all screw Minoita,
THROUGHOUT Vivitar, etc.
THE STORE e ad
Limit 2 Per
10%
SALE
TAKE
10%
Py e -
Isn’t it time i
you moved F2S8PHOTOMIC. B
L
upto a b S e VIVITAR,
-3 vn s . ALPEX
Nikon F2! couldn’tdobefore! OR
Misst photographers we
ke want ths magmficent We Ihou?ht the Nikon F2 BRAUN
commwern (ondkess they already was the last word in pho LENS
have i) Yo will, fowa, emwe tographic versatility But. IN
wai put i b wour e and that was before it became
wriisg i UG TSR TSR available with the latest. STOCK
wess anvd precision Ne kind interchangeable F2S Pho
ol sh s e wour tomic Meter Finder which
rea Tt adds a new dimension to 10%
I bcilitins tikae these the Nikon F2 system
o Relioble shutter ~pewcs The sensitivity range of
WY secomds 1o | 2000nh the F2S is just incredible
o Precisele registered mul Enhout requiring any
Tiphe e e poster. it gives you reli
oMost pecurate finder in able readings in light so
Bmm photography dim you'd have to expose NlKKoRMAT
o Center weighted ™ thn for R seconds at {1 4 (with
the hens expwosure contrnd ASA 1000 It uses solid
o Flash read light bt o state light-emitting diodes
vewfinder (LED's) to indicate expo
plus Mk sostem v sSure accuracy
sattlire ol mwwe than 3t faba The F25 Photomic is
howis Nikkor bensaes. and bun still another example of
dreds of precision attach how Nikon keeps you
Wit ahead photographically
Lot or Nikon speciilist Come in and see our
demonstrote what this grent Nikon specialist for a
comwera can i for won Stop demonstration
i dondo thwere = o obligaanion
F28B PHOTOMIC. z
P Phatome. P00 AB Nem with 50mm 2 lens
Chrome $425 Biack Body $569
WIF2 Lens $400 WIEZ Lans 3849 $254.95
wIFi.4 Lens $579 w/F1.4 Lans $ Black Body $12 Additional
$50 Merchandise Certificate $50 Merchandise Certificate
with purchass. with purchase. $15 Merchandiss Certificate with purchase.

Sorry — No Layaways on this Sale
Rain Checks Gladly — If we run out.

SPRINGFIELD

Springfield Mall — 2090 Olympia — 746-8721

SALE ENDS SUNDAY 5 P.M.
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Financing Plans Avadable
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