
Ad Men Face Paradox; 
Lots of Cash, No Goods 

By DON DILL* 

Advertising majors are having a hard time of it. 

Advertising workers on the Emerald are having a rough trip 
this term. 

And the advertisers themselves are running in circles trying 
tc think of something to advertise. 

Therein lie the woes and worries of the advertising world 

jof Eugene and all the other little towns of the country. Busi- 
ness booming, people in a mood 

tO' buy, money and plenty of it 

floating around—-but nothing to 

buy. 
Short on Goods 

People who want T-bone steaks 

an i turkey can't even get bam- 

b ger that is all meat. Men who 

car. now afford a really good suit 

find suits getting thiruier and 

tire wool content less, and to 

many of those in the shops. Wo-, 
men, of course, are gnashing their 

lipstick-red lips trying to find 

one, please just one, pair of ny- 
lon liose^and taking rayon and 

iikmg it. 

That is a general picture. For- 

tunately for' Eugeneans and us, 

the>r temporary guests, this city 
has a main street full of stores, 
shops and markets whose shelves 
are still comparatively well-hid- 
den by surprisingly complete 
stocks and supplies of merchan- 
dise. 

Can’t Be Id-placed 
V. o are lucky that there aren't 

any booming defense industries 
with thousands of workers in our 

city suddenly made fich and filled 
with a lust to buy everything in 

sight, Partially, because of this, 
tin' Eugene merchants have kept 
th '.r stocks complete, and only in 

a few cases have they been un- 

n [■,:>- to this, namely with such 
items as electrical goods, automo- 
ti:v supplies, and a few personal 
il 'mis such as clothing. 

But the catch is yet to come. 

Tin merchandise now on hand 
is from the merchants' reserves, 
an i most of it can not be replaced 
a> readily as we have grown ac- 

customed to expect. 
llPrtSMSs to AdvCrtlSC 

Tnis is t: reason that the nd- 
\ t.ising world is wrinkling its 
collective heads. For if a mer- 

er, uit has a complete, but irre- 

placeable stock, and if that nrer- 

< ijndise is wanted by the public 
— and today dl merchandise is— 
and it i bought by a customer 
cio .sight, then there seems to be 
little reason for the merchant to 

advertise. So the merchant 
tJcicks, and so he acts. 

But there are reasons to ad- 
vertise good reasons. First the 
merchant must look ahead to the 

clay when the war has been won. 

H will be able to get his mer- 

chandise, and so will his old com- 

petitor, and so will all the new 

rivals in his town. 

TVon-Advertiser Forgotten 
Tf the businessman has been 

wise and studied the record of 
business during and after the 
first conflict, he will know that 
those business and concerns who 

kept o:: with their advertising 
dt:nng the period of limited mer- 

chandising were the ones to whom 
the public turned for their goods, 
litKv.ry and necessity, alike. 

The reason is simple from 
the advertising which had been 
done, the public knew tl-.at these 

products and business houses 
were still going still doing busi- 
ness. Those merchants who did 
not advertise found that they had 
been forgotten, and all their 
frantic, belated efforts to regain 
their customers were to no avail. 

IVo Time to Hunt 
Another thing, the public has 

not time to hunt from shop to 

s’up trying 10 find the things 
lv» ,cants. Instead 1: ■ will go first 
I ihe stores that lie knows carry 
t! -» goods. 

u.the merchant who folds 

his hands and sits hack to wait 
for the customer to look him up 
is going to he surprised by the 

drop in his business, for the cus- 

tomer will not waste valuable 

gas, time, and energy just shop- 
ping around as in the old days. 
Every college student finds him- 

self a good example of this type 
of customer. 

Emerald on Spot 
These things seem uninterest- 

ing and far removed from the 

campus, a closer appraisal of the 

whole situation brings pertinent 
facts to light. 

Without advertising most of 

our newspapers and publications 
would have to cease publication. 
This means, specifically, the Em- 
erald, for without the money 
gained from advertising it would 
not be possible for the student 

body to provide a school paper 
such as we have known it. 

Ads Convenient 
This article may wind up sound- 

ing more like an appeal to save : 

the Emerald but is rather a 

means of clarifying the place of 

advertising and what it means 

to the average student. 
The ads appearing in the Em- 1 

erald are a convenient shopping 
guide. A quick glance and one 

can see what the merchants down 

town have to offer in goods and 
services. It is easy to find what 
one wants, where it can be pur- 
chased, and at what price. 

Emerald Work Interesting 
Advertising itself is a thrilling 

and skilled game. It combines 
business, art, journalism and law. 
To the student working on the 
Emerald staff come many mo- 

ments of valuable and enjoyable 
experience. These workers come 

from the rank and file of Oregon 

students with no consideration 
nade of sex, majors, or affilia- 

ions. All work together and foj| 
he Emerald. ® 

The foregoing paragraph tum- 

id into some definite propaganda. 
;o, going whole hog, I can end 

:his article by making a direct 

ippeal to students to come down 

so “the shack” and get in on run- 

ling their newspaper—and, not 

so begrudge those on the other 

side of the hall, the news staff, 
ook around and mayhaps you 
svould find them just as interest- 

ng. 
It’s worth looking into. 

Freddie Slack becomes the lat- 

;st band leader in films, joining 
yred Astaire and Joan Leslie at 
tKO. 
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SAVE TIME AND MONEY 

THE CLASSIFIED WAY! 

Phone 3300—Ext. 354 —-Ask for Lois Clause 

Lois's glad to meet—and help you. She's at the 
other end of your telephone—when you dial 354 
—in charge of our Classified Column. 

USE THE CLASSIFIED .... 
Many a lost item has been recovered through 
our Want Ad column. Lois will take down your 
information, and help you find what you want_ 
She'll save you time and money! 

READ THE CLASSIFIED .... 
It's a profitable habit — and an interesting hobby! 


