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5 Tell it to Mom ... Tell it to the Teens
Thru The News-Review Ad Columns

BACK-TO-SCHOOL TARGET ' g

Girl's Wear

*68,000

Will be Spent In Roseburg Trading Area 4 y

Source: Haire Publishing Co.

A third more kids than 1950 . . . with the richest report
card ever! That's the story of the 1957 back-to-school
movement. There’s gold in those jeans and Back-to-
School is the best time to cultivate your gold teen-uge
market. These customers, so important today and so vital

tomorrow, want to be sold (Lack of newspaper ads devoted BACK-TO-SCHOOL TARGET
to teen-uge shoes wos “prominently mentioned” by girls B Oy'S w ear

*54,720

Will be Spent In Roseburg Trading Area

Source: Boys’ Apparel Buyers Assn.

responding to a survey conducted by Footwear News.) To-

day’s teenagers have more money . . . spend more money

than ever before.

Four out of five teenagers will read a newspaper today,
“to be informed, “ ““for help with schoolwork,” and “to
help us find things.” Plan now for advertising that reaches
out to the Moms and the teens themselves--hoth on the
higgest back-to-school buying splurge ever. Advance sched-
uling will enable you to get the right combination of domin-
ance and frequency throughout the entire season. Your
News-Review advertising representative will be glad to
help.

BACK-TO-SCHOOL TARGET

Children’s Shoes

*30,240

Will be Spent In Roseburg Trading Area

iR J; Gl ol S e i The News-Review Source: Boot & Shou Recorder é
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— Call him today!




