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20th Century Grocé

Store No. 46 in Roseburg—one of these clean, modern, sanitary storey,
community, brings joy to thrifty housewives. The best grades of meyg,
priced extremely low, shows big cavings to keen buyers.

Offerings Saturday and Mong
September 20 and 22

Jello, =ll flav- Wesson or Ma- Crystal White
m‘:‘-‘-' each ]'OC zola OAl, qts. 49c l Soap, 6 l;alr,

BEST CANE SUGAR
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Best Peaberry :
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Young Men and
Women

Mason Jar Caps, Zinc,

Porcelain 25c
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WELLLAUNDER UP
Your. CLITHING NEAT-
AT PRICES You'LL
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to life and health.
Be Sure You Get the Best by ineting
FLAVO.
Its
MADE RIGHT

SOLD RIGHT
BAKES RIGHT
Every Time.
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