
BACK TO THE FUTURE 

The Mall is a 

special place, a 
vital element in 

Eugene’s distinc- 
tive quality as a 
community and 
destination point 
attraction. 

by Bill Snyder & 
Sonja Ungemach 

I ugeneans seldom sit back and watch 

things happen—especially when popular 
institutions are threatened with change. 

So it is with the current proposal to reintroduce 
traffic to Willamette St. through the Downtown 
Mall; it has created a heated controversy among 
downtown businesses, property owners and 
citizens. 

Some History 
By the mid-1960's Eugene's downtown had 

deteriorated. Suburban shopping malls, especially 
Valley River Center, enticed shoppers and mer- 
chants away from downtown. Urban Renewal 

provided federal dollars to re-develop and 

revitalize the central business district. Free park- 
ing, the central plaza at Broadway and Willa- 
mette, and a park-like pedestrian mall were this 
community’s response to the phenomenon of ag- 
ing and dying downtowns nationwide. 
By the late 1970s, business on the Downtown 

Mall was booming. The early 1980s, however, 
brought a severe and lasting recession to Eugene 
and Lane County. Businesses everywhere suf- 
fered—especially downtown. 
The community responded by mobilizing 

behind pro-business and pro-growth philoso- 
phies. Citizens supported private and public de- 
velopment aimed at economic diversification in- 
cluding: The Hult Center, widening of 6th and 
7th Avenues, re-introducing traffic between 10th 
and 11th on Willamette Street, and re-building 
the ’60s era airport. 
Now the Mayor, city development staff, and 

some downtown property owners and merchants 

support re-opening Willamette St. to traffic be- 
tween 8th and 10th as a means of revitalizing 
the Downtown Mall. 

The Proposal 
In early 1986, the city commissioned a study 

by Seattle architect and urban planner Don 
Miles and Associates to evaluate some proposals 
for updating the Mall. The result of that study 
was a recommendation to reintroduce traffic on 

Willamette Street between 8th and 10th Ave., 
along with other improvements, to create a more 
modern and appealing “streetscape.” Elements 
of the proposal include a narrow two-way street, 
brick paving, extra wide sidewalks, parking 
spaces and drop-off bays, and a consistent design 
theme for benches, lamp posts, and landscaping. 
The central fountain would be leveled, and a 
new and smaller one built to the east of the new 

street. The plaza-like character of the Broad- 
way/Willamette intersection would be main- 

tained; Willamette Street would be closed to 
traffic during public gatherings such as the 
Eugene Celebration. New restrooms would be 
built near the central plaza to replace those torn 
down last spring on the Broadway portion of the 
Mall. The cost of the project is estimated at $1 
million. 
The Don Miles study also included recom- 

mendations for design aprovements to Broad- 

way. Those improvements were recently com- 
pleted and cost a little over $600,000. 
The Mall projects are being paid for by tax 

increment financing: downtown property tax 
dollars earmarked for capital improvements in 

Redefining the 
Downtown Mall 

the downtown area. Downtown Development 
staff person Richie Weinman explains that this 
money is already in the City budget, and that 
no additional or new taxes would have to be 
levied. 
Weinman cites increased accessibility and 

visibility as major reasons for opening the Mall 
to traffic. “Whether we like it or not, people 
have love affairs with their cars. They like to 
see where they are going before they leave the 
security of their vehicles." 
He also points to a study which shows that 

malls as large as this one, that run in more than 
one direction, have been generally unsuccessful, 
nationwide. 
Weinman expects property values on Willa- 

mette Street to go up as a result of the re- 

opening, creating a larger tax base from 
downtown properties. 
The City’s Downtown Development Depart- 

ment would like to see the southwest corner of 
8th and Willamette, now a parking lot, devel- 
oped in the near future. According to Weinman, 
the opening of Willamette would be the carrot 
to attract developers to that prime location. 

Public Opinion 
A group of community leaders active in 

creating the Mall 18 years ago has organized as 
the Friends of Downtown Eugene to oppose the 
opening of Willamette Street to traffic. They 
believe that the Mall is a special place, a vital 
element in Eugene’s distinctive quality as a com- 
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I Rolfing 
JON 
CARROLL 

KAREN 
LACKRITZ 

Certified Rolfers 

For information and/or 

appointment, please call 

(503) 343-4157 

What’s Happening 
Office Hours 
Monday-Friday 

9-4 

Park Street 

be CAFE 2 
• Continental 

breakfast 
• Seasonal salads 
• Sandwiches with 

chemical-free meats 
• Soup and quiche 
of the day 

• Fall Creek pastries 
• Espresso 

Outdoor Seating 
Open 7 am-4 pm Mon-Fri 

Call ahead for take-out 

485-2089 

776 West Park St. 
(East side of Smeede Hotel) 

STU!S Eugene Bicycles 
“Montagna” 

Mountain Bike 

Special . 

$299.95 
(list price $375) 

’ 

An exceptional value on a quality bicycle. Features Include 
double-butted CroMo frame, XC-Sport 7000 Index shifting, 

oval tech chain rings. 
Introductory price in effect through July 11 or while present stock 

_lasts._ 
Open 9-6 Mon-Sat 

8th & Monroe at Blair • 344-2175 

Fashion 
with an 
Ethnic 
Flair! 

New natural fibre clothing 
in rich colors. fabrics and 

styles... to coordinate 
with Folkways exclusive 

collection of scarves, 

belts and jewelry 

| 762 E. 13 th Ave. 
next to the Excelsior 

343-8667 

Fifth St. Public Market 
downstairs. 
683-2204 

FOLKWAYS IMPORTS 
CLOTHING, JEWELRY & FOLK ART FROM AROUND THE WORLD 

poppi / 
GREEKTAVERNA 

Greek Food 9 
Wine and Spirit 

Still in the same location 

675 East 13th • Eugene, Oregon • 545-0040 
Closed Tuesdays • Tables Outside 
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We’ve MOVED DOWNTOWN and 
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WE SELL 
• FUTONS/FOLDING FRAMES 
• CONTEMPORARY LIGHTING 
• NATURAL FIBER CLOTHING 

JEWELRY • LOTSA FUN THINGS 
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26 
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OPEN: 
M-Sat 10-6 
Sun 12-5 
Fri night til 9 
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LIVING 

asstok 264 W. Broadway (Downtown Mall) 343-3622 


