ABC’s ‘‘Ameri

by George Beres

Never has the need for what the
United Nations represents been great-
er. Yet, in recent years, true support
for the U.N. in this country seems to
have been limited to the efforts of
dedicated women in behalf of
UNICEF.

The United Nations has become the
favorite whipping boy of everyone; not
just the inhibited, right-wing isola-
tionist, but all who look for an easy
scapegoat for the world’s troubles.

As we listen to the hawks of the
world talk of how 41 years have
passed without the start of a third
world war, we're all too ready to ac-
cept their claim: that it is the nuclear
stalemate—the threat of nuclear
retaliation—that has prevented that
third war.

Has it occurred to anyone that the
efforts of the U.N.—no matter how
much we ridicule it, and even as we
cripple it—may be the reason war has
not begun?

Now the time has come for those
who believe in, and depend on, what
the United Nations symbolizes to take

some action. The u is because
the U.N., with all the good it has done
and all the potential good it repre-
sents, is about to come under serious
attack by a television network.

ABC-TV has an anti-U.N. program
in production. It is called “Amerika.”
It’s not about the Statue of Liberty or
Christopher Columbus. It is spelled
with a “k" instead of a *'c”’ to repre-
sent a Soviet-controlled “Amerika.”
The program'’s premise is that the
Soviet Union could use the United
Nations to accomplish a takeover of
the United States.

If this simply were a half-hour
Halloween feature, it still might be
unsettling. But at least then it might
be placed in perspective: a Sleepy
Hollow type fairy tale. Unfortunately,
it is much more serious. It is proposed
as a six-part, 12-hour miniseries to be
shown February 15-22.

The impact just one movie-length
program can have on an absorbed au-
dience is well documented. One can
imagine the effect that the equivalent
of six consecutive films, a series, can

The program’s premise is that the Soviet
Union could use the United Nations to
accomplish a takeover of the United States.

have on the attitudes of a nation.

No one suggests that a network has
a vendetta toward the United Nations,
or that it doesn’t believe in peace.
What it does believe in is commer-
cial ratings. Its focus is programming
that sells—that earns high viewer
ratings and makes a profit through
commercial advertisers.

ABC-TV probably already has its
series of disclaimers ready, explain-
ing after each program how the series
is fictional. But there’s no way to write
a disclaimer to offset the impact of a
six-part series on the views of a TV
public already infected with a phobia
of the so-called Soviet “‘evil empire”
and with a knee-jerk cynicism toward
the United Nations.

Such a series will feed the para-
noia that already troubles so many of

us. It will offset efforts of our govern-
ment and of many groups in our so-
ciety to create better understanding
among people of the world—especial-
ly between the United States and the
Soviet Union.

Censorshp has no place in our so-
ciety. Our government could not stop
the program. Our Constitution right-
ly protects freedom of expression, in-
cluding that of the TV network.

But freedom of expression does not
allow one to shout “Fire!” in a crowd-
ed theater. Nor does it justify a TV
network lighting a match in the tinder-
box of world paranoia.

There is a recourse for those who
recogize the tragic implications of
such TV brainwashing. Since broad-
cast operations carry programs to get
the high ratings that produce adver-

>> undermines UN, fuels world paranoia

tising profit, the pocketbook is where
they are sensitive. That’s where the
issue should be dealt with: in the
pocketbook.

The program's advertisers should
be lobbied by those who see the
damage “Amerika” can do to the
cause of conflict resolution and peace.

Jim Putney, general manager of the
CBS affiliate in Eugene, said one must
be aware that registering complaints
about a program “likely serves only
to fuel public interest in the program.”

In an age of risk-taking, that's a
valid risk to be taken. The complaint
—raised by enough of the thinking
public around the country—could stop
advertisers from supporting such a
show in the future.

The Chrysler Corporation has with-
drawn its advertising from the mini-
series ‘Amerika.’’ Beres feels it was
influenced by nation-wide negative
reactions to the series.

[George Beres is a member of the
Social Concerns Committee of the
Unitarian Church of Lane County.]
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