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ROUNDABOUT: Council,
pDOT want good
Fommunication

%ominued from page 1

Elacement of storm drains,
plitter islands, and other
infrastructure features of the
roundabout.

ODOT plans to convene
hree separate focus groups
for input on features of the
roject. One group will con-
Eider the esthetics — the
ook and feel — of the proj-
ct, including colors, dark
kies, landscaping, and proj-
ect materials. They will meet
ive times during summer/fall
016.

Staging and traffic man-
gement during construction,
o mitigate the impact of the

Eroject, will be studied by a
econd group that will meet
pproximately three times
over summer/fall. These two
|gr0ups will be made up of
roperty and business owners
near the roundabout, as well
s interested private citizens
Flnd City staff.

A group of local artists
il explore the possibility

{ public art being placed in
the center of the roundabout.

hey will consider the scale
nd size of any art piece, the
view of it from all directions,
he message conveyed by
he piece, and its impact as
ﬁ)art of an esthetically pleas-
ing gateway into downtown
ﬁisters.

Gary Farnsworth, ODOT
Region 4 area manager,
stressed that the tight budget
for the roundabout necessi-
tates their first priority being
the infrastructure and actual
construction costs. Any art-
work is outside the ODOT
budget. Mayor Chris Frye
indicated that the City is
hoping to forge a public/pri-
vate partnership to fund any
artwork.

Public Works Director
Paul Bertagna indicated the
deliberations on the artwork
and securing it will take a
year, and work by that focus
group will begin in May.

Lighting for the round-
about must consider first and
foremost the public safety
of pedestrians and cars. The
lights will be typical 40-foot
posts with 52-foot mast arms.
Bertagna assured Council
they will work to keep any
uplighting and glare to a min-
imum by using recessed bulbs
that will be covered and aim-
ing down, to comply with the
City’s dark skies ordinance.

To avoid serious impact
on traffic flow and tourism
during the summer months,
ODOT plans to put the bid
out in December 2016.
Construction and public
outreach will occur winter/
summer 2017, with enough
completion to open to traf-
fic by Memorial Day 2017.
This is similar to the sched-
ule used for the Cascade
Avenue improvement proj-
ect. Finishing touches will

it s - P

PHOTO BY JERRY BALDOCK

|Leah McIntosh connects in Outlaws softball action.

Outlaws have one
victory under their belt

| The Sisters High School
|Varsity softball team ended
the first round of Sky-Em
[League action with a 1-4
|record.

The Outlaws, who visited

ottage Grove for a double
Cottage G f doubl
|header on April 19, lost twice
last week — 19-1 to Junction

1ty an -0 to dSutherlin.
City and 16-0 to Sutherli
| The Outlaws finished
the first round of league by

scoring 20 runs and allowing
78.

On Friday, April 22, the
Outlaws again hit the road
playing Sweet Home, then
will host Sweet Home on
Monday, April 25.

Elmira, sporting a 16-0
overall record, leads the
Sky-Em with a 5-0 mark,
followed by Sweet Home 4-1
and Junction City, 3-2.
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continue through summer
2017.

Likewise, ODOT will
keep the citizens of Sisters
informed regarding various
aspects of the construction
schedule, as they did on the
Cascade project. They will be
working with the Chamber of
Commerce regarding issues
of interest to local businesses.
There is a Chamber presenta-
tion scheduled for April 26.
The Chamber will also con-
duct a marketing campaign
over in the valley to let visi-
tors know that during the con-
struction, Sisters is open for
business.

City Council will also
provide updates through
their new monthly newsletter
going out with utility bills, to
begin in June.

A kickoff meeting in early
May is scheduled for all par-
ticipants of the three focus
groups. Sometime in late
summer or early fall 2016,
Council has asked ODOT to
convene a town hall meeting
for the citizens to hear about
the project, view the pro-
posed design, and have the
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Land will be acquired for roundabout.

opportunity to ask questions
of ODOT and the contrac-
tor for the project. Ongoing
public outreach will continue
throughout construction.
ODOT and the Council

We've tried different adver-
tising avenues, and The Nugget

gets the best response and feed-

back. We ask people where they

heard about us and more often

than not, it’s there. You may

attract some tourists because

of your location or flashy sig-

nage, but what we've learned

is everyone in town reads The
Nugget. It’s the best bang
for our buck. It brings in lo-

cals and first-timers year round, even in the slower

months.
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are hopeful that the same
spirit of cooperation an

project success will prevail
for the roundabout as they
did for the Cascade Avenuel
project. |

Karen and The Nugget staft know how to reach your target audience. They

find the words, phrases — and even created for us a customized and unique

look that is instantly recognizable. They’ve done a phenomenal job in help-

ing us change our ad every week to highlight what’s happening — and bring

in the customers. When The Nugget comes out on Wednesday, the phone

is ringing and people come in.
After 20 years in the food industry in LA and NY, it’s been great to deal
with a real person, not a nameless/faceless voice on the phone, but someone

who knows their friends and neighbors. We are supporting our small-town

newspaper and community with our advertising dollars — because it works.

Tom Buck and Jeannie Gilgenberg-Buck, owners of Cork Cellars

Advertising in The Nugget works!
Call Karen at 541-549-9941 today!




